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produce — another key differentiator. In fact, in inter-
S H o PPE RS co M PARE views with market sources, the high quality of Meijer’s
produce came up again and again. Meijer’s perceived
WALMA RT & M E I J ER superior selection was another attribute mentioned fre-
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shoppers are equally as likely to shop Meijer based

on price. Meijer shoppers, however, are more likely than

Walmart shoppers to also cite selection, quality, and fresh  \WHY THEY CHOOSE

produce as reasons why Ehe}r shop Meijer most often.  pegponses by shoppers of Walmart and Meijer, when
This suggests that Meijer’s prices are deemed competi-  ;¢ked why they buy their groceries where they do. Tinted

tive for the higher level of perceived quality that the store ||, mbers show where Meijer scores ahead of Walmart.
offers. Further, Meijer scores higher than the national
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average in selection, quality, and freshness. Price 731% 912% 912%
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one-stop shopping destinations, Walmart scores higher Leestien 70.5% 69.0% 70.3%
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With its market-leading position in other product catego-  Service 26.5% 16.6% 213%
ries, Walmart will continue to attract shoppers looking to  Advertising 12.6% 77% 16.5%
save money on gas by consolidating shopping trips. One-Stop Shopping 30.7% 571% 461%
Despite this though, Walmart struggles with a grocery  DEPARTMENTS
Net Promoter Score that is below the national average. Bakery 15.7% 15.8% 11.9%
Meijer, on the other hand, boasts a score that is well Deli 17.2% 16.5% 17.4%
above average. Beyond price and one-stop shopping, what ~ Ethnic Foods 5.4% 4.3% 4.8%
really seems to differentiate these two retailers is width of ~ Fresh Produce 31.8% 24.7% 42.6%
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MEIJER HAS STRONGER FANS Trustworthy Retailer 211% 16.2% 171%
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: flri;:zt gf:):ovl\g:;ﬂ er;f:ommend this store for groceries to Store Layout S13% 20.9% 479
Unique Products 6.4% 5.2% 4.4%
Meijer has a Net Promoter Score nearly 9 points above  \Wide Aisles 12.9% 14.4% 16.2%
the average for a supermarket, indicating strong shopper  *7he sum of the % totals may be greater than 100% because
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To arrive at the Net Promoter Score, customers are

asked to rate, on a scale from 0 (not at all likely) to 10

(extremely likely) the probability they would recommend  DEMOGRAPHICS OF RESPONDENTS

their store of choice to friends. Adults 18+ Walmart  Meijer
10 and 9 responses indicate Promoters; 8 and 7 re- Male 487% 483%  458%
sponses are Passives; and 0 through 6 are Detractors. The  Female 513% 51.7% 54.2%
Net Promoter Score is calculated by subtracting the per- o cehold income
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Price is generally the key differentiator here, but $15,000 to $24.999 13.5% 16.2% 9.2%
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Although Meijer is ahead on several important general $35,000 to $49,999 16.0% 168%  22.2%
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